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Back to School,
Back to Routine.

BATHFITTERAPPLETON.COM
PROUDLY SERVING ALL OF NORTHEAST, WI

NO INTEREST
FINANCING

FOR 6 YEARS**

20% OFF

on a complete Bath Fitter system.

$1,200*UP
TO

OR

715-230-4919
®Registered trademark of Bath Fitter Franchising Inc. Independently owned and operated
by Ideal Bathroom Solutions. **Discount is no interest financing for 6 years or *20% off up to
$1,200. Special offer good on the purchase of a bathtub or shower, wall and faucet kit. One offer
per customer. May not be combined with any other offer. Offer must be presented at the time of
estimate. Discount applies to same day purchases only. Offer valid only at the above location.
†Lifetime Warranty against manufacturing defects on Bath Fitter®-manufactured acrylic
products. See Warranty terms at Bathfitter.com/warranty. Subject to certain limitations. ‡Most
Bath Fitter tub installations are completed in one day. Some exceptions apply. See location for
full details. Offer expires 09-30-2026.

The Stevens Point Downtown Busi-
ness Improvement District will offer a
new grant program aimed at helping
businesses, property owners and entre-
preneurs invest in projects that support
economic activity in downtown Stevens
Point.
Applications for the 2026 Downtown

Vitality Grant will be accepted through
Sept. 30, according to a community an-
nouncement. The program includes a to-
tal funding pool of $10,000 and was cre-
ated through the district’s Economic Vi-
tality Work Group to encourage private
investment in downtown businesses,
properties and new ventures.
“Our goal isn’t simply to award

$10,000 in grants,” said Karen Marge-
lofsky, executive director of the Stevens

Point Downtown Business Improve-
ment District. “We want to use this
funding as a catalyst for even greater
private investment. Whether someone
has been considering a renovation, new
equipment, an expansion, a new prod-
uct or service, or even bringing a new
business to Stevens Point Downtown,
we want this program to encourage
them to take another look atwhat could
be possible.”
Applicants can seek funding in mul-

tiple categories, though awards are
capped at $5,000 per applicant or prop-
erty.

Grant supports building upgrades,
equipment and marketing

The Downtown Vitality Grant in-
cludes three funding categories:

Downtown Main Street is seen on April 25, 2023, in Stevens Point. TORK MASON/USA TODAY NETWORK-WISCONSIN

$10K grant fund targets
downtown growth
Nida Tazeen
Stevens Point Journal

USA TODAY NETWORK – WISCONSIN

See DOWNTOWN, Page 2A

“We want to use this
funding as a catalyst for
even greater private
investment. Whether
someone has been
considering a renovation,
new equipment, an
expansion, a new product
or service, or even
bringing a new business to
Stevens Point Downtown,
we want this program to
encourage them to take
another look at what
could be possible.”
Karen Margelofsky

The Stevens Point Area YMCA will
unveil plans for a major capital cam-
paign during a community event from
noon to 1 p.m. Sept. 15 at its facility at
1000 Division St.
The campaignwas sparked by a leg-

acy gift from longtime YMCA sup-
porter Tim Copps, according to a com-
munity announcement. YMCA leaders
said the gift created an opportunity to
begin planning for the organization’s
future and broader impact in the com-
munity.
Ryan Zietlow, president and CEO of

the Stevens Point Area YMCA, said
Copps’ support reflected a strong be-
lief in theYMCA’smission and the con-
nections it helps create among com-
munity members.
“Tim understood that the YMCA is

about people,” Zietlow said. “He loved

being here, he enjoyed the people
around him and he believed in what
the Y could mean to this community.
His generosity gave us the opportunity
to begin thinking differently about the
future of this YMCA, and we are hon-
ored to build on that legacy.”
Organizers said attendees will re-

ceive their first look at plans intended
to reimagine the YMCA and expand its
ability to serve future generations. Ac-
cording to the announcement, the
event also will include the public re-
veal of a major lead gift connected to
the campaign.

Campaign tied to
Tim Copps legacy

YMCAofficials describedCopps as a
familiar presence at the organization
who preferred to support causes qui-
etly rather than seek recognition.
According to the announcement,

Copps often spent time at the YMCA

connecting with others and enjoying
the sense of community he found
there. His estate gift helped launch
conversations that ultimately devel-
oped into the current campaign effort.
Organizers said the initiative has al-

ready attracted support from commu-
nity members, families, businesses
and local leaders who believe in the
YMCA’s future role in the area.

Community invited to
campaign launch

The Sept. 15 gathering is open to
supporters, community partners, resi-
dents and friends of the organization.
YMCA leaders said the event will

outline their long-term vision, high-
light the campaign’s goals and provide
information about the next steps in the
effort.

This story was produced by reporter
Nida Tazeen, NTazeen@usatoday-
co.com, with the assistance of Artifi-

cial Intelligence (AI). Journalists were
involved in every step of the review, ed-
iting and publishing process. Learn
more at cm.usatoday.com/ethical-
conduct .

Stevens Point YMCA to unveil major capital campaign
Nida Tazeen
Stevens Point Journal

USA TODAY NETWORK – WISCONSIN

Stevens Point Journal readers
recommended several local businesses
like the Stevens Point Area YMCA to
find holiday gifts or memberships.
CAITLIN SHUDA/

USA TODAY NETWORK-WISCONSIN

BIRON–Bubbl’r spent some time at
a cranberry farm just outside of Wis-
consin Rapids to promote its newest
flavor.
Bubbl’r launched a new limited

batch flavor, cranberry lemon lime
splash’r, Aug. 31 and posted an ad
filmed at Rooted in Red at 1060 Center
St. in Biron.
In thead, two influencersdocument

their hunt for the new Bubbl’r flavor,
saying they got a tip that they could
find it somewhere in the fields. They
search through a wooded area with
binoculars, thenwade throughmarsh-
es with ametal detector before finding
a can standing among the cranberry
vines. They pick up two cans of the
new cranberry lemon lime splash’r, try
it and call it “perfect.”
That’swhere JamieBiegel, owner of

Rooted in Red, asks if she can help
them, adding that cranberry lemon
lime splash’r is already out in stores,
and the influencers “didn’t need to do
all this.”

Bubbl’r
launches
its newest
flavor
Caitlin Shuda
Wisconsin Rapids Daily Tribune

USA TODAY NETWORK – WISCONSIN

Bubbl’r launched its new cranberry
lemon lime splash’r on Aug. 3.
PROVIDED BY EMMA ROKUS

See BUBBL’R, Page 2A


