
I
n announcing its “Great Healthcare Plan” in January, the Trump administration be-

came the latest in a longhistory of efforts by theU.S. government to rein in the soaring

cost of health care. h As a physician and professor studying the intersection of busi-

ness and health, I know that the challenges in reforming the sprawling U.S. health

care system are immense. That’s partly for political and even philosophical reasons.

But it also reflects a complex system fraught
with competing interests – and the fact that pa-
tients, hospitals, health insurance companies and
drugmanufacturers change their behaviors in con-
flicting ways when faced with new rules.

Soaring costs

U.S. health care is the most expensive in the
world, and according to a poll published in late Jan-
uary, two-thirds of Americans are very worried
about their ability to pay for it – whether it’s their
medications, adoctor’s visit, health insuranceor an
unpredictably costly medical emergency.

Disputes over health policy evenplayeda central
role in the federal government shutdown in fall
2025.

Trump’s health care framework outlines no spe-
cific policy actions, but it does establish priorities
to address a number of longtime concerns, includ-
ing prescription drug costs, price transparency,
lowering insurance premiums and making health
insurance companies generally more accountable.

Why have these challenges been so difficult to
address?
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The high cost of
U.S. health care

Complex system, competing interests barriers to lower prices
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When COVID-19 pandemic era Affordable Care
Act subsidies expired on Jan. 1, about 1.4 million
people dropped coverage, and for most who
didn’t, premiums more than doubled.
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Goingintobudgetseason, it’sgoingto
becrucial forNorwichandother cities to
advocate to the state for increasing edu-
cation funding.

“It worries me how our budget is on
theschoolsiderightnow,”NorwichMay-
orSwarnjit Singhsaid.

The Norwich City Council held a De-
partmentalBudgetHearingfortheBoard
of Education on April 7. Currently, the
NorwichBoardofEducationisaskingfor
a5.09%increase,butCityManagerJohn
Salomoneonly includeda0.5%increase
inhisdraft budget.

Many things can change between
now and when the city has to complete
its budgetprocess in early June.

2025-2026schoolbudget increase
wasonly1%overprioryear

For the 2025-26 school year, the
Board of Education asked for a 4.9% in-
crease,butCityManagerJohnSalomone

Different
figures
proposed
for school
budget
Matt Grahn
Norwich Bulletin
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See BUDGET, Page 2A
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As sports fans across Connecticut
continue to process the news that the
Connecticut Sun is leaving the state,
U.S.SenRichardBlumenthal is looking
to investigate the sale further.

On Monday, the senator said he re-
quested that the U.S. Department of
Justice formally launchanantitrust in-
vestigation into theWNBA’s role in the
Connecticut Sun sale.

“My concern is that the WNBA

Senator calls
for probe
into sale
of CT Sun
P.R. Lockhart
The CT Mirror

‘Made in America’ vape
products gain ground
BUSINESS, 5A

Buying or selling? Don’t wait—
make your move now.

The market won’t wait.
And neither should you.

Know your home’s value.
Then make your move.

Discover more at addressUSA.com

Buying or selling? Don’t wait—

The market won’t wait. 
And neither should you.

Discover more at addressUSA.com

My dream home…

Help me sell fast...
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